} :

> ~ -
. ‘2’{:‘/

L [= 0133 [l BleS]

[;_—1' o T ST
il

= .
BT ([¥el0 F
’ﬁ-‘}uﬁét'?zw “Wh at ,}/Vlll A Station e
Look” Like In 20307

N

s ()
~ -

@Pauljacobsmedia



3 , e

T R
 Maraboli




Radio becomes television.
Television becomes radio.
And both become everything else.



What |Is Radio?
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Radio 2024

“ALEXA PLAY
MAGIC 106.5”

A

Nmr:).Uno T;jano Hrt Station
CLICK HERE TO LEARN HOW TO ENABLE
MAGIC 106.5 ON YOUR ALEXA DEVICE

(955K108 )
a % NMLB.com
1:18

@9000

o055 KLOS  AtBat

~
-

o Spotity
i Slacker Radio

Radio Disney
pandora .

) i@ | g +

[
-

TABSHOW

AUGUST 7 - 8, 2024

1:57

Press Play To
Listen To KHCB

Upliftd Living

5 Ways To Guard Your Life
From Any Temptation

Mon, Jul 22 2024, 254 AM

Cultivating Prayer Within Your
Marriage

N

i) .

OnDemand Donate

-

Connect

Jacebs
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Podcasts and Video

KTSA PODCASTS

A > & spout
oy = ' YOUR
I NEWS RADIO */ NEWSFLASH ' “Nseovrors
LEAN S e\
o s | 3
- o 4 “m‘; /,‘-m
Texas News

Master Debaters Radio KTSA NewsFlash Spout Podcast

Bleachers "Reckless Love,"” "Bullet" & More! [LIVE Performance

TABSHow B LEAC HERS

AUGUST 7 - 8, 2024

- Jacebs
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Newsletters

WSh U Public Radio

000 0D OeBegy
o @ ® 0...... ...o
®0c00v0e0cene?®

ideastream
public media

EARLY CHILDHOOD

, An ldeastream Public Media Newsletter

SILBSHOW o5e | Jacebs
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Events and Forums

VIEW ALL

STATION EVENTS

-: \l%//.:
E7 °S . STS. PETER & GEORGE
Aoy BY THE e
Mardi Gras EGYPTAN F—STVR ‘
Christmas in Iuly’ W13, § 25800 Hiliard Bivd, Westiake, OH 4414S A% A, (7 Q ‘«J
7 777:7_’87 112PM - g sun?/ fis )

July 3 l-hl 2024
Rides & H..m- .,I: x\r-:.n l ‘[ \] o [ ery da 1:;‘-1 l l;u’,'s’ 2024
facebook.com/fairportmardigras
BY THE BROOK EGYPTIAN FOOD FESTIVAL
4:00 - 9:00 PM on Friday, July 12

CHRISTMAS IN JULY!
2:00 - 8:30 PM on Friday, July 12

1:00 PM on Wednesday, July 3-11:00 PM on
Saturday, July 6

Jacebs
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What Is Television?

Brilliant True-to-Life Color Te levision
1966 RCAVICTOR

CO®1.OR

MO AN YOUR CHONE OF TWO 1Y

Jacebs
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Television 2024

* SEVERE WEATHER ALERTS 8
* INTERACTIVE RADAR ||| v zasom
* CUSTOMIZED LOCAL —

Download FORECASTS S o Ry Q

Y RAIN ™ B OE gD E— SNOW W
H

Fox 2 6 DOVC\;TJ LIgAD k\
News App |WEATHER APP || -1

GETITON ¢ Download on the
» Google Play @& App Store

s
Download on the & 2 i

' App Store [ - SRS -
| 7’ Past | Future @

GET IT ON

P> Google play

A © ®m N

KTABSHOW ~ Jacebs
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Television 2024

KXan.. x
INVESTIGATIVE.

Choose the newsletters that interest you and we will deliver them directly to your inbox.

Email Address:

I KXAN NEWSLETTERS

() KXAN Breaking News Alerts

Alerts about major news in Central Texas.

LIVE | LOCAL | ALWAYS ON

Watch on >
AppleTv. ROKU fire ty
N—

Frequency: As it happens.

[(J KXAN Severe Weather Alerts

KXAN's First Warning Weather Team keeps you updated as severe weather heads intc
Central Texas.

Frequency: As it happens.

(J KXAN Live Stream Alerts

KIsBSHOW Jacebs
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SUNDAY MONDAY

Early

e |l || ‘ Mommg a4 0Y |]s oo | "7, Joomvbe |
00 Satdil I% ‘ 1o 00 | 00 Y5 D -~ |
\

130 1 o0 e Pafeek V

Midd:!y W
1 30 [Ty DM

7
]

00 swpa L-J

wrxl 13

If you didn’t hear a radio today,

If dn't hear a radio toda,
Yo V please mark [X] here.

please mark [X] here

The diminished importance of ratings.

\ 1
n SFI | |
‘ N|m —Q W‘L 1§ WD Jaw T
L } | .‘

PRIME-TIME BROADCAST TV RATINGS
For Dec. 14-20.

RANK/SHOW
1NCIS CBS
2 NFL Sunday Night Football: Vikings at Panthers NBC
3 NCIS: Los Angeles CBS
4 Two and a Half Men CBS
5 The Mentalist CBS
6 The Big Bang Theory CBS
7CSI CBS
8 Criminal Minds CBS
9 CSI: Miami CBS

10 The Good Wife CBS
Overall

Network © .\!'A @ @

Ratings 7.0 4.5 4.1 3.1

SOURCES: Nielsen Media Research: The Associated Press

21
18
17
15
17
14
15
14
15
16

VIEWERS

NETWORK SHARE (Inmil.)

20.7
18.2
17.5
16.4
15.8
15.6
15.6
14.7
14.2
14.2

NOTE:

Share is the
percentage of
TV sets tuned
in to a show.

THE LEDGER




Decline of Traditional Media

- g . ; Despite Shrinking Broadcast Radio Ad Revenues
* B ’
Traditional® vs. Digital Media: Average Time Spent Audio Ads Power Ahead Thanks to Digital Audio

in the US, 2020-2024 , billions in US ad spending, 2022-2028
hrs:mins per day among population

] $18.29 $18.42
8:05 8:14 8:23 8:28 $1736 $17.32 $17.61 $17.88  $1811
7:54 =

$6.32 $6.67 $712 $7.55 $7.96 $8.36 $8.74

I N N I I

2022 2023 2024 2025 2026 2027 2028

B Radio Digital audio

Note: radio includes local and national broadcast of traditional on-air radio stations
and satellite radio services that are delivered over the air; digital audio includes digital

2020 2021 2022 2023 2024 advertising revenues for local and national broadcast radio stations, satellite radio
services, purely online radio stations, and streaming music services such as Pandora
B Digital B Traditional* and Spotify; includes podcast advertising and sponsorship; includes both audio and

nonaudio ad formats
Source: EMARKETER Forecast, March 2024

KIsBSHOW Jacebs
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AUGUST 7 - 8, 2024

Radio Listening Trends

Share of Audio Listening Time by Platform
U.S. Population 13+

SiriusXM
Owned Streaming
2014 AM/FM Radio Music Music

2024
14

YouTube
N Podcasts
Audiobooks

/ Other
> , How to read: Those age 13+ in the U.S. spend 36% of their daily audio time
: listening to AM/FM Radio.

Jacebs
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Where The Local $$$ Are

2025: Total Local U.S. Ad Revenue $171B

Local ad revenue, not including political spend, growing an estimated 5.5% from
2024 to 2025 with digital getting larger share of ad wallet.

Digital Media Traditional
Revenue Media Revenue

$89 2025 $82
Billion U.S. Local Ad Billion

Revenue
Digital Media includes: Traditional Media
T $170.9B
2. TV Digital , =
3. Radio Digital +5.5% YoY from Rad T-A
4. PCor Laptop f $162B in 2024
5. Mobile (smartphone, tablet) (no political)
6. Email
7. Newspaper Digital
8. Magazines Digital
9. Directories Digital

B .A Note: Numbers are rounded.

APV.SORY Source: BIA U.S. Local Advertising Forecast 2025, Issued August 2024 D 2024 BIA Advisory Services. All Rights Reserved

TA}&%&I%’ Jacoebs
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Radio Revenue Projections

US radio station revenues, 2001-2032

(%) Change

15
0
-15
-30
($B) » Network = National spot Local/retail m Digital m Off-air
25
20 mEENg
B 15.91 - 43
15.47 15.4
v -
5
N LLLLLLLLLLL LR LT
5883825322582 22222R88RJd88x8388
SeeSsS888RA3R3R33388_R_SS88¢8¢8¢8cRE
As of June 2022

Sources: Industry data; Kagan estimates

TABSHOW Kagan, a media research group within the TMT offering of S&P Global Market Intelligence. ch C’ bs
AUGUST 7- 8, 2024 @ 2022 S&P Global Market Intelligence. Allrights reserved
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|l ocal Television Revenue

Local TV Numbers

With political, it's a 14.8% decrease, with OTA

shrinking the most.

$1.98B tal —|
|
$2.2B | TV Digital
$5.5B | cable B . A
ADVISORY

S'E RIVATG ES

$7B | cable

$19.9B | oTA $16.2B | oTA

2022 2023

SILBSHOW Jacebs
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Where The $$$ Are Heading

marketing
charts

US Advertising Media Market Sizes ($B), 2023 v. 2027

o
/$271.7

2023 m 2027
$222.4
Digital: $11.2
Digital: $3.9
Digital: $5.2
Digital: $5.6
Digital: $4.0
$72.4 $741
Digital: $2.4
$16.2 $16.8 $
108 S115  $111 $10.2 483 $6.8
- - $35 832 $2.3 $2.7 $1.4 $20 $17 $18 $0.8 $0.9
T | — — S -
Intemet TV* Radio** Out-of-home Newspaper** Consumer Trade Digital music  Podcast Video Cinema
I magazine magazine streaming games*t**

Published on MarketingCharts.com in June 2023 | Data Source: PwC
Traditional media figures include online equivalents (e.g. $11.5 in OOH advertising in 2027 includes forecast $5.2B in digital OOH)
*Excludes connected TV advertising **Includes advertising in Canada ***Excludes e-sports streaming advertising and in-app games advertising

ILBSHOW Jacebs
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What Is The Value Of A Listener/Viewer?

&IoBsHow Jacebs



Traditional Media Model

Social Media

Email Club I Podcasting

I e

Newsletters < BN =FTs(lol <« Streaming

Events I Web Sites

Mobile

SILBSHOW Jacebs
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The Future of Media: A Content Platform

/ Social |I\/Iedia \

Email Podcasting
Rad iO > HleeStreaming/AIexa/OTT
Newsletters / \ Web Sites

Events Mobile

RIESHOW Jacebs
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The NY Times Revenue Trajectory

The New York Times has transitioned from an
advertising-led to a subscription business

Ehe New Aork Times

Revenue by Source (not adjusted for inflation)
$2.4B

$2.0B Metered paywall
introduced in 2011

$1.6B

$1.2B

$0.8B

$0.4B

$0.0B

‘03 '04 '05 '06 '07 '08 '09 '10 '11 '12 ‘14 '15 '16 '17 '18 '19 20 21 22

I ‘5 BSHow * Other revenue is for various smaller revenue sources e.g. affiliate referrals, leasing, commercial printing, licensing Jq CGbs

AUGUST 7 - 8, 2024 Source: NY Times company reports More charts at www.trendlineHQ.io media | research|mobile social

Other”
(10%)

Advertising:
Digital & Print
(23%)

Digital
Subscription
(42%)

Print Circulation
/ Subscription
(25%)




Audience Expansion By Creating Platforms

© . w1007
& Cooking

€ 1M ra i B & = € Crossword =

FEATURED PACKS ARCHIVE FEATURED ARCHIVE

7 days left In your trial! Subscribe

Thursday Try These:
November 17 @

¢ Cooldng

4
i

Introducing Mini Starter Free Starter

z Sued The Daily Mini the Midi Pack Pack
h S » Puzzies 10 Puzzies 10 Puzzes
. .
- [y
- E More Packs:
7
Q W E R vlu|lilo|p ——
Mini Start
Alslolrlelu]lulklL pack

10 Puzzles

More Mini Puz

RS~ Ut B

ABSHOW Jacebs
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AUGUST 7 -

Audience Expansion By Creating Platforms

8, 2024

Learning to Love
Genetically Modified
Food

Welcome to
New York
Times Audio.

Discover audio journalism and
storytelling that keeps you informed
and inspired, daily.

eNewlorkEmes The Athletic

Parenting Stagoss  Health& Wenoss  Relationships  Work & Money

How to Avoid Burnout
When You Have Little Ones

T'he burno
you feel at we xk Ar
similar symptoms.

a parent and the burnout

phenomena with

What to Know Before A Birth Plan Can Help
Adopting a Child Smoolh the Path to Bahy's

Figure out your childbirth pref

How to Deal with
lnterfering Grandpa.renls

~ Jacebs

medialresearch|mobile|social



Audience Expansion By Creating Platforms

NEWS

50-100+ million
WAU

6.9 million subscriptions
(across News, All Access, Print)

SIsBsHOW Jacebs
AUGUST 7 - 8, 2024 medialresearch|mobile Isocial



The Value of First-Party Data

Zero-Party Data First-Party Data Second-Party Data

Data that consumers Data you own because Data from a reliable

freely and intentionally you obtained it directly source that you can use

share with your company. from your audience. and customize.
“TABSHOW

SAUGUST? 8, 2024

Third-Party Data

Data you do not own
which was aggregated
from a number of sources.

Jacebs



Segmenting First-Party Data

WEBSITE
DATA
MOBILE . OFFLINE/
DATA l CRM DATA
3RD-PARTY ¥ OURGHASE
DATA DATA

[ o |
ol [ | =) Be
A}uﬁ,ﬁﬂ%\! Jacebs

medialresearch|mobile Isocial






The End of the Program Schedule

Program Schedule

Monday Wednesday Thursday Sunday
1200 AM Food Circus Jackson Show

12 90AM Whara Wa Liva Global Graat Lakeas
1.00AM Jackson Showr Food Circus Jackson Show

130AM Global Graat Lakas Whare Wa Live Global Great Lakas Soundwava
200ANM Food Circus

250 AM Seundwave Where We Live
00 AM Food Circus Jackson Show
330 AM Where We Live Global Great Lakes
4:00 &M Jackson Showr Food Circus Jackson Show

430 AN Global Graat Lakas Whara Wa Liva Global Graat Lakas Soundwava
5:004M Foed Cireus

S 30AM Soundwava Whare Wa Live
500 AM Food Circus Jackson Show

6 30AM Whera Wa Live Global Graat Lakas
TO0 AN Jackson Show Food Circus Jackson Show Foed Circus Jackson Show Food Circus

T30 AM Global Great Lakes Where WeLive Global Great Lakes Where We Live Global Great Lakes WhereWe Live Soundwave

00 AN _ Jacksen Show _ Jackson Show _ Jackson Show Foed Circus

B30 AM Soundwave Global Great Lakes Soundwave Global Great Lakes Soundwave Global Great Lakes Where We Live
200 AM Food Circus _ Food Circus _ Food Circus _ Jackson Show
a0 AN Whara Wa Liva Soundwava Whara Wa Liva Soundwava Whara Wa Liva Soundwava Global Graat Lakas
1000 &M Lodker Room Food Circus Jackson Show Food Circus Jackson Show Locker Roorm Locker Roorm
1090 AM Whara Wa Liva Global Graat Lakas Whara Wa Liva Global Graat Lakas

1100 AM Jackson Shenar Jackson Show _ Jackson Show Food Circus
11:304M Global Graat Lakas Global Graat Lakas Soundwave Global Graat Lakas Soundwave Soundwave Whare Wa Live
1zoorn [ Clmssiedme L elassiad e Food Circus

1250 PM Soundwave Seundwave Where We Live Soundwave Lockar Room Lockar Room

LoO

130 ITV Sports Waackend/ ITW Sports Waakend/
200k Summ er Spectacular Summ er Spectacular
2 30FM

%00 P P LA R : Food Circus Jackson Show

Z30PMW ‘Where We Live Global Great Lakes Soundwave JTV Sports Weekend/ TV Sports Weekend/
.00 P Food Cireus Jackson Showr Food Circus Jackson Show Summ er Spectacular Summ er Spectacular
430 P ‘Where Wa Live Global Graat Lakes Whaere Wa Liva Global Great Lakas

500 P Foed Cireus

& 30 P Where We Live
Zgg m Locker Room Locker Room

7.00 P Food Circus Jackson Show

730PM L= Leckabe e Whare Wa Liva Global Graat Lakas ITV Sports Weekend/ JTV Sports Weekend)
& 00 Summ ar Spcuacul:ir Summar Spactacular
ES0FM

%00 P

S 30 JTV Sports Weekend/ TV Sports Weekend/
1GCoPM Locker Room Locker Room Food Circus Jackson Show Summ ar Spactacular Summar Spactacular

1G:30FM ‘Where We Live Global Great Lakes
LLOGPM Lecker Room Locker Room ’
1L30FPM

medialresearch|mobile Isocial




The Rise of Streaming Television

100

80

28.9
60 337

40

20

@ Broadcast @ Cable @ Streaming @ Other

Copyright & 2023 The Mielsen Company (US), LLC. All Rights Reserved

TABSHOW Jacebs
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The Rise of On-Demand Audio

Americans are now spending more time
edison - with on-demand platforms than with linear

Share of all audio listening
Linear platforms

63 61 62
56
53
o% 50.3
48 49.7
44 47
37 39 38
31 33
On-demand platforms
2015 2016 2017 2018 2019 2020 2021 2022 2023

Includes all audio sources
ison Research Share of Ear ® 2015-2023

IaBSHOW Jacebs
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ESPN: One App ... One Tap

TABSHOW

AUGUST 7 - 8, 2024



ESPN’s Time-Shift Mobile Approach

HUGE SHARE of U.S. SPORTS

DIGIDAY g

NEWS v DIGIDAY + PODCASTS EVENTS AWARDS

29.4 B No. 1

ESPN sees its mobile app as a path to paying subscribers

The ESPN App remained No. 1 with more than
29 million unique visitors in November.

TABSHOW The ESPN Fantasy App .Was alSO.ND' 1 among

AUGUST 7 - 8, 2024 fantasy and sports betting apps in November.




EsrinnBET [E - LOOKAND FEEL

Home Screen Shareable Bet Slips My Bets Parlay+

omn will & - [ — oM Wil T - | -
' ESPNBET w waonoe @ | \ ESPFNBE 8 | \ ESPNBET s maosoo @ | \ ESPFNBE1 0
OPEN

Betslip o

' Last 24 Hours l

Botslip o

PARLAY PANLAY

BAUVE 02 m
]
.

Straight

Promos PHI aglos

PHI Eaglos

PHI Eagles

DO ROOS Y

Trawis Btenne Lo record over 99 4

rushing yards 6 to nconllulzumn
w B -

$100.00 $123.863

M PARLAY+ +H00 M PARLAY » +500

Boosts & Exclusives

Pat MoAteo Parlay Spoecial

Straight

LA Chargers

PAYOUT PAYOUY




The car becomes a full-blown
entertainment experience.



CES: The Future of Automobiles

JABSHOW

AUGUST 7 - 8, 2024
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A Cure For Parallel Parking

SILBSHOW Jacebs
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A Flying Car? Seriously?

3 g

TABSHOW Jacebs
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The Car: A Multimedia Entertainment Center

® Home Find Library Live  Settings
<«

WKE :
BRYAN

MY DIRT ROAD DIARY

Intn

@ discove

RECOMMENDED APPS

<

discovery+

TABSHOW

AUGUST 7 - 8, 2024
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The Car: A Multimedia Entertainment Center

-
g
4
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The Car: A Multimedia Entertainment Center

ABSHOW

AUGUST 7 - 8, 2024

medialresearch|mobile Isocial



Xperi’'s DTS AutoStage



STATIONS ORGANIZATION

BROADCASTER PORTAL
8 / 20/ 2023

T B Love 105 FM WG

il Station reach (O Day part activity Heatmap Al Top charts

9 /18 / 2023

Cumulus Media

Juan Galdamez

() Station details =
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Source >

Browse

)
9

MEADOW'S

# Pet Supplies

95.7

20% off dog & cat beds
at Meadow'’s Pet Supplies




Quu Applications

105.3 FM

WPTQ

Thoroughbred Express Wash
Text WOW to 30400 for FREE wash

2 92.5 3 95.7 ® 99.1 5 101.1 © 105.3

| B TUNE - Audio

TABSHOW

AUGUST 7 - 8, 2024



Genera tion Y GENERATION Z
(:] er 1995)

W' i
He! |
LT

The generational split.



Radio Listening By Generations

% Who Listen to AM/FM Radio (On Any Device)
For One Hour or More Each Weekday

152024 EEEEEEREIREEE R e so%

TS 2023 86%

TS 2022 86%

TS 2021 88%
TS 2020 90%
TS 2019 91%
TS 2018 92%

Male 87%
Female 86%

GenZ |, 79%

Millennials 82%

Gen X |, 87%

Boomers 88%
Greatest 85%

0% 20% 40% 60% 80% 100%

“How many hours on an average WEEKDAY (Monday-Friday)
do you use/listen to any local AM/FM radio stations (using a

TA}U%J%I;IaOzW regular radio OR audio stream on any device)?” JCIC@bS

medialresearch|mobile|social



TV Viewing By Demographics

W Live TV B Recorded TV W Free on-demand TV
® Paid on-demand TV ¥ DVD/Blu Ray M Short online video clips

2% 1% 100%

90%
80%
70%

14% drop 60%

since 2014

50%
40%
30%
20%
10%

Adults 16+ 16-24 25-34 35-44 45-54 55-64

A;Ueuﬁugyzy Jacoebs
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The algorithm revolt.



Experiences

Sy

=

sy

medialresearch|mobile Isocial




Experiences

ABSHOW

: AUGUST 7 - 8, 2024 medial research|mobilelsocial




Why Listen To The Radio?

Easiest to listen to in car

It’s free 66%
DJs/Hosts/Shows 61%
Hear favorite songs/artists 57%
Feel a connection w/ radio 55%
Keeps me company 45%
What'’s going on locally 38%
Getin a better mood [N 37%
To be informed about the news 36%
To be informed in an emergency 36%
Escape pressures of everyday life || NN 30%
Music curation 30%

Enjoy talk shows 30%
Weather 30%
Discover new music/new artists

Traffic

Music surprises
Charitable/community events
Sports

To win prizes

Listen for on-demand programming

0% 20% 40% 60% 80% 100%

SI5BSHOW Jacebs
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Personalities Vs. Music

o-| Like Particular DJs/Shows/Hosts =o=| \Want to Hear My Favorite Songs/Artists
80%

70%

o 0 |
60% 59% 59% ° ®

[}
57% o 58% o >8% 57% 57% 57%
56% 55% 55% 55%

40%
TS 2014 TS2015 TS2016 TS 2017 TS2018 TS2019 TS2020 TS2021 TS 2022 TS 2023 TS 2024

SI5BSHOW Jacebs
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Concerns About Subscription Fees

Strongly
Disagree : Strongly

3% Agree
46%

Neutral
13%

“l am concerned about the growing number
of subscription fees I’'m paying for media content”

TABSHOW

AUGUST 7 - 8, 2024

% Agreement (Strongly Agree + Agree)

° 752024 FEEEEEEREIIERREIIIEIIEEEE v4%

TS 2023 71%
TS 2022 68%
TS 2021 63%

TS 2020 62%

Female 70%

GenZ | 70%

Millennials 77%

Gen X [N 75%
Boomers 73%
Greatest 63%

Music Stations 72%
Spoken Word 79%
0% 20% 40% 60% 80% 100%

Jacebs

medialresearch|mobile|social



Key Value Point: “It’s Free”

TS 2024

TS 2023 64%
TS 2022 59%

TS 2021 60%

TS 2020 62%
TS 2019 62%
TS 2018 60%

Female 66%

Gen Z | 9%,

Millennials 68%
Gen X TN 67%
Boomers 65%
Greatest 55%
Music Stations 69%
Spoken Word 57%
0% 20% 40% 60% 80% 100%

Among those who listen to AM/FM radio,
TA}UEL?TI;I&OZW % who say this is a main reason they listen JCIC@bS

medialresearch|mobile|social



Streaming Sports Events

“Have you ever tried to watch a sporting event that you thought was available to watch on local TV or cable that you
found out was ONLY available on a pay/subscription streaming video content provider that you didn't have access to?”

Don't know
2%

Yes,
MAJOR (Sports Fans: 67%)
annoyance
55%
Yes, NO
annoyance
atall Yes, MINOR
4% es,

annoyance
13%

KIABSHOW Jacebs
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Paid A Fee For A Sporting Event

% Who Paid to Subscribe to a Video Streaming

Don't know Service Specifically to Watch a Sporting Event
1%

* TS 2024 19%
Male
Female 22%
Did NOT pay
e Genz | 27%
12%
Millennials 25%
Gen X 21%
Did NOT sign .
up at all Boomers 16%
68% Greatest 15%
0% 10% 20% 30% 40%

“Did you end up paying for a new subscription streaming video
content provider specifically to watch a sporting event?”

ABSHow Among those who have tried to watch a sporting event that they thought was available chebs

: AUGUST 7- 8, 2024 on local TV/cable but was only available on pay/subscription streaming video service medial research|mobile |social



The Not-So-
Secret Sauce:

Local




Covid: A Worldwide Pandemic ... A Local Issue
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Trust In Local Vs. National News Media

FIGURE 8

Average Emotional Trust in National vs. Local News Organizations

M % With hightrust I % Withmoderate trust [l % Withlow trust & % With no opinion

i® ¢

- Q

National news Local news
organizations organizations

Note: Due to rounding, percentages may sum to 100% +1%.

Jacebs
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Trust In Local vs. National News Media

FIGURE 20

Relationship Between Preferred News Format and Emotional Trust in
National News Organizations

In which format do you get most of your news?

% With % With % With % With
low trust moderate trust high trust no opinion

o @ @

Americans overall M e _

5

Online using a computer,

smartphone or app G -

5
From television e Hﬁ _

7

From a radio M @ —
4
From a printed newspaper or magazine e a—e— 7

TABSHOW Note: "No answer" percentages not shown. Due to rounding, percentages may sum to 100% +1%. lchbs
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The Power of Local Radio

| feel a sense of connection with local radio stations that
I don’t get with other forms of audio

TS 2024 R R R AR 55%

TS 2023 52%
TS 2022 51%
TS 2021 52%
TS 2020 50%
TS 2019 51%
TS 2018 49%
Male 52%

Female 57%
GenZ 56%
Millennials 55%

Gen X [N 56%

Boomers 54%
Greatest 52%

Music Stations 56%

Spoken Word 54%
0% 20% 40% 60% 80%

TABSHOW Among those who listen to AM/FM radio, % who say this is a main reason they listen JdC@bs

AUGUST 7 - 8, 2024
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“Local’” Feel

Don't Know
2%

Strongly Disagree

° TS 2024 [SRSRSIRIS 57w

0% ( TS 2023 57%
Disagree Strongly Agree TS 2022 49%
1% N 57% TS 2021 49%
TS 2020 45%
Neutral TS 2019 46%
TS 2018 43%

8%

Male 54%
Female 59%

GenZ | 52%

Millennials 58%
Gen X 60%
Boomers 55%
Greatest

46%

0% 20% 40% 60% 80%

“One of radio’s primary advantages is its local feel”

TABSHOW Jacebs
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Filling Local Needs With Existing Content

[ L \ / ]
| |
{ |
\ 1 \
t| [ aTaT sce 1:57 PM < 100% == ‘ Wi AT&T 5GE 12:30 PM 7 79% (%
| | = e | =
= mme. [al : moodiharkel

L } ! ‘ g
HOLLOWEEN SPECIAL! $500 OFF ‘ were better

United

ANY AMERICAN STANDARD FURNACE |
BOOK NOW! ==

=/

Local Business Nat'l Business Local Experts

Yeansens

= = |
g,wflx, .3 |

Moody on the Podcast Careers
Move

Celeblann SYearswilh 5

$50 0ff Any Service! Loorges

HVAC - Plumbing - Electrical & More | CLAIM OFFER

| | g? | Jacebs
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New Content Verticals — C’Ville Right N

CVILLE

CPD investigating BB-type projectiles fired
| from a vehicle

CHARLOTTESVILLE, VA (CVILLE RIGHT NOW) - The
Chariottesville Police Department is investigating an

apparent BB shooting in the vicinity of [...]

ACPS joins class action lawsuit against
social media platforms

®
7

@ Local

Business

O Crime

Q] Education

% Obituaries

F Music Scene

&9 Sports

&5 Events

— Events

e

Apr 11
Bailen
The Southegh Cafe & Music Hall

Q 1= Time = 2

Mar 29 +~ Charlottesville, VA € 25 mi -

Saturday, Mar 30
i Early Spring Tree and Unders...
Simpson Park Drive | Esmont, VA

® 11:30a a

Easter Egg Hunt at Patch Bre...
Patch Brewery | Gordonsville, VA

® 12:00p A
) )

Living Lab

Virginia Discovery Museum | Ch...

® 1:00p [R]

Plantation Archaeology Walki...
Thomas Jefferson's Monticello |

® 2:00p (m

Easter Egg Hunt at Lake Chris...
Lake Christian Church | Palmyra...

'Jacebs
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Mobile Guides

ol ATAT = 11:46 AM

i b ¢ How to Turn Up The
‘1—, i £ .~ Volume In Your Hair
;" a8 5\? 1 asked you guys what your #1 hair
/3 v 3

(J problem was on my insta stories and

E PINE ST

1S QT08VH N

- : Sat. Aug 7 2021, 914 PM

Easy Healthy Habits That
Can Change Your life +
Giveaway

1| know we all fall victim once in a

Sun, Aug 12021, 645 PM

WANT TO JOIN Mid-West
| QURTEAM? W eoaw

=

T%%%';'Q!Y Jacebs
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Promote Local Business Ownership

No SIM & 2113 PM 99Y% (@

= ﬂ al

Local Black-Owned Businesses
Q Locatior Map
Pearl of Envy Auto Detailing
Hours: Monday-Friday 9am-5pm  Saturday 10am-3pm
291 east Linnerud Drive Sun Prairie, Wisconsin 53590
(608) 520-2493 304.5mi

Swurly

P.O. Box 1022 Sun Prairie, Wl 53590

, (608) 886-3205 308.4mi
N Motion Medical Transportation
- 8 By Appointment or online
! B 4433 Robertson Rd, Madison, WI 53714

“ (608) 473-1477 308.9mi

P
- BLACK
T
Bartender 608
Monday- Friday: 10 AM =7 PM / Saturday Noon to Spm
» 6516 Monona Drive Suite 133, Monona, WI
[‘ (608) 622-7608 309.4mi
p Buraka
: Hours: Monday-Friday 4pm -9pm Sat/Sun 2pm - 9pm
r""\

1210 Williamson St, Madison, WI 53703
(608) 286-1448 311.6mi

Collaboration For Good

7 North Pinckney St., madison, wi 53713
(608) 241-3616 312.5mi

The Blast Muay Thai
Hours: Tues / Thurs Spm - 8pm Wed / Fri 12pm - 9pm
703 Post Rd, Madison, Wisconsin 53713

-~

sack Nehemiah Center For Urban Leadership

312.7m

Nehemiah Center For Urban Leadership
655 W Badger Rd, Madison, Wi 53713

Hours: Monday-Thur 8:30am-4:30pm Fri 8:30am-12noon

Empowering African American individuals, families, and
communities to bring about hope, transformation, and justice

(608) 257-2453

/

i
] = iz
|
| | Local Black-Owned Businesses | |
|
g ‘
Middleton
g (] Shorewood
z Over ! Hills (1
pEcnsapyet @
° MINER. POINT R %
Q=g Ml O ket oan
0P “ Y ;
' 4 Fitchbu
| #Mabs : j
a I

Jacebs
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News Becomes
Nonprofit g Non-Profit.

Journalism

iABl, ' FUNDING, SURVIVING, AND THRIVING g

TABSHOW

AUGUST 7 - 8, 2024



The State of Media and Advertising
Whoo.’finu:ce . (,E M&

Media companies cut thousands of
jobs so far this year. They're not > l—l

coming back.
6}9 BN

S0)

MINUTES

BuzzFeeD

Newspapers in rural areas are AXIOS LO CAL

folding, leaving vast news deserts. J b
Ti}uﬁ,ﬁl;laozw But there are bright spots GCG’S



The Final Straw

The
| Weather
g ~ Channel

" * -~ . » L
PEX® ; i

ONTINUING uve COVERAGE

y —— ‘vw 7",-»
—— - — .. .

. -
"‘ -—
2 .

- - T

@ II~|URR|(ANE
ADVISORY: 2:00 PM EDT
LOCATION:

35 MI S OF NAPLES
FLORIDA

WIND: 2120 mph CAT:3
PRESSURE: 936 mb

MOVING: N at 12 mph
NEXT ADVISORY: 5 PM EDT

Current Winds
Naples

47 MPH

Fort Myers

37 wer G59 wen

Sarasota

32 wen G43 wen

Tampa

15men G331 wen

11:53p IMOZ Charter Communications opens its Spectrum WiFi hotspots for free to non-customers  Florid

The TULSA, OK
Weather
Channel

TABSHOW
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Jacebs

media | research|mobilelso



News/Media Layoffs

News and media layoffs by year

Annual job josses in the media sector were worse in 2023 than at any point since the
Great Recession, with the exception of the peak pandemic year of 2020. Job losses in
news, a subset of media, are also on the rise.

30,000

25,000

20,000 ALl
media
layoffs

15,000

10,000

5,000
News

@ | | | | ] ] ] layOffS
2010 2012 2014 2016 2018 2020 2022

Source: Challenger, Gray & Christmas @ J b
T‘Z*ﬁ%':'?ﬁ!! ACeDS
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Growth In Non-Profit News Outlets

GROWTH IN NUMBER OF NONPROFIT NEWS OUTLETS BY
GEOGRAPHIC SCOPE (2009 - 2023)

f_./ Regional

2009 207 2013 2015 2017 2019 2021 2023

Institute for

AAUQ,%I;ISOZW Nonprofit News J q c @bs
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Work From Home

Working from Home Is Not Going Away

— Percentage of working days worked from home

N
N
0 N
) - - - —
10
U T T T T T T T 7 T T T
l O Jan. ADr ( Oct jar Apri [ J)et.  Jan.
{ )21 ) )

TAAUEL%‘BSOZW Source: Survev of Working Al rangements and Attitudes ' ['he New York Times JGCCbs
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Work From Home

The Growth of Remote Work Over The Years

Growth in the remote
work over the last b years

Growth in the remote
work over the last 10 years

Growth in the remote
work over the last 12 years

CO rirms.com

3 g

JABSHOW

AUGUST 7 - 8, 2024

449,
r
58.6% of the total
IUS workforce are

remote workers

9%

199%

1507%

h0% 100%

Jacebs

medialresearch|mobile|social



Work From Home

I'm Outta Here
Workers in their 20s are most likely to leave if made to spend five days in

office

Would hunt for another job B Would quit even without a job to go to

20-29-year-olds

I
20

Percentage of Respondents

TABSHOW Source: Survey of Working Arrangements and Attitudes, WFH Research Bloomberg JdCCbs
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Hub and Spoke
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Street-Level Television Studio

NKE KEE .
~w002 93.78w082 %32%
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Street-Level Radio Studio
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Performance Venue
, -

3 g
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Station On The Road
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